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Chapter 1

The Digital Citizen

Our species needs, and deserves, a citizenry with minds wide awake 
and a basic understanding of how the world works.

Carl Sagan

Expectations: What Will You Learn?

The Digital Citizen is an ethical and moral individual who considers his or her actions 

and their consequences. These individuals are aware of the risks and benefits of the 

unparalleled degree of access we have to information.

This chapter is the starting point for our journey of exploration and discovery. Here 

we will learn about protecting and respecting others and ourselves. We will explore 

real-world examples and contemplate how we can deal with some of these issues. 

We will consider intellectual property and alternatives to piracy. The goal of this 

chapter is not to frighten or scare you, but rather to raise an awareness of both the 

positive and negative aspects of the Internet.

Digital Citizen Terminology
Flaming is when a person publicly attacks or “outs” a person. This can often be a series of 

posts or comments using discussion boards and forums or chatrooms and instant messaging.

Discussion boards are a web space where users can post or write comments. These can be 

restricted to only members of the space or open to the public. Many discussion boards or 

forums are moderated.

Moderation is the process of approving comments or posts by a moderator. Once approved, other 

users can see the comments or posts.

Posts are comments, statements, articles, or presentations published by a user. The term 

post covers blog entries (see Chapter 7), short messages using tools such as Twitter (see 

Chapter 6), email messages to discussion boards or forums, or updates on a social 

networking site (see Chapter 8).

Spam is unsolicited or unrequested email often sent by fictitious companies. Spam is a huge 

issue creating vast email traffic and causing great annoyance.

© 2010 Hawker Brownlow Education • TCF8150

©
er is not 

ve and ne

ea

oral individ

individuals ar

we have to

g point fo

ut protecting an

mples and con

der intellect

frigh

Bro
wnlo

w
re y

cts of the

Terminolo
person pu

ments using 

n boar

stricted to only

forums are m

Modera

on. 
onsiders his

he risks a

n.

urney of expl

pecting others

ate how we ca

rty and alt

but

Noattacks or “o

ssion boards an

ce wh

fu
r

lves

h some of 

es to piracy. Th

o raise an aw

re
pro

duct
io

n.ues.

this 

ess of both the

n. This can o

 or chatroo

can post or 

en to the 

g comments or p



Classroom Examples That Cultivate
The 21st Century Fluencies

Solution Fluency—Students can locate, record, annotate, and share 
suitable information sources and examples of suitable tools for 
development of a solution. Example: Build a list of green energy sources to 
power a laptop while camping; find a list of resources for printing custom 
coffee mugs to sell as a fundraiser for purchasing equipment.

Information Fluency—Students can locate, process, collate, and share 
information sources for analysis and use keywords and notes to efficiently 
retrieve information. Examples: Share web-based resources related to the 
Olympics, the World Cup, a golf tournament, or sports playoffs as part of 
learning within a unit focused on sporting events.  

Collaboration Fluency—Students can share and use key resources with 
peers (i.e., metatags, keywords, summaries) to distribute the workload and 
increase the quality of a finished product. Examples: Research various 
historical figures such as Euclid, Descartes, Gauss, and Escher to develop an 
understanding of the historical context of geometric theory. 

Creativity Fluency—Students can record exemplars of good and bad 
solutions and share them with colleagues; tools and processes that may 
stimulate and refine the development of creative products; examples of 
different mind mapping techniques that are used to structure and analyze 
information like the fishbone, tree charts, spreadsheets, and Venn diagrams.

Media Fluency—Students can locate, record, and critique exemplars of 
multiple approaches and styles to presentation of information. Example: 
Investigate, locate, and share different genres of films as part of a 
comparative study of television and film from available sources like 
YouTube and Vimeo.

Social Bookmarking 31
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Chapter 8

Social Networking

One loyal friend is worth ten thousand relatives.

Euripides

Expectations: What Will You Learn? 

We’re going on a social networking adventure. You will create your own Facebook 

account, find and connect with some of your friends who also have accounts, create 

an event, and identify your friends in photos you upload.

Social Networking Terminology
Tag in Facebook is how you identify someone in a photo.

Status update is a posting of any combination of text, pictures, videos, links, and event invitations.

Wall is a page on Facebook that contains all your personal status updates as well as comments 

by your friends.

Friend is someone with whom you are connected by mutual consent.

Friend request is a message from a prospective friend asking for a mutual connection.

News feed is the home page of your Facebook account, listing your posts and the posts of 

your friends.

Notifications are updates sent to you by Facebook, such as the status of a friend request or a 

direct message from a friend or group you belong to.

What Is Facebook?
Facebook is a free social networking web site. Users join networks that are organized by various 

categories, such as by city, social group, or region. Users share their thoughts, photos, links, and 

more, writing on their wall or their friend’s wall. It is a way to keep in touch with people and make 

new friends, as well as discover what is going on in your community or any area of personal 

interest. In 2009, compete.com ranked Facebook as the most used social network worldwide. 

There are more than 250 million active users.
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Chapter 10

Media Sharing

Of all of our inventions for mass communication, pictures still speak 
the most universally understood language.

Walt Disney

Expectations: What Will You Learn?

In this chapter, you will share your favorite images, graphics , and even videos using 

the online photo-sharing web site Flickr. You will work through the process of creating 

an account, uploading pictures, setting tags and descriptions, sharing these with 

your friends, and managing your privacy. You will have the opportunity to explore 

Flickr and see some of the best photography in the world.

Media Sharing Terminology
Download refers to taking files such as photographs or video from a web site and saving 

them to a computer or some other type of digital device.

File formats are the styles or types of image files that software such as Flickr will be able to 

read and display. The most common file format that we will use is the .JPG image format.

Flickr is the media sharing web site located at www.flickr.com.

JPG is an abbreviation for Joint Photographic Experts Group. JPG (pronounced jay-peg) is 

the most common image file format and most cameras and scanners will save pictures 

into this format.

MB is an abbreviation for megabyte, which is a measure of the size of a file. A megabyte is 

1024 KB, or kilobytes, of data. 1024 MB of data makes a gigabyte or GB.

Photostream is a term used to describe the pictures uploaded by a user.

Pixels are dots of a single color within an image. Most images are several megapixels, which 

means the image is made up of several million dots. An image that is 1024 pixels wide by 768 

pixels high (this is the size of the average computer screen) is about ¾ of a megabyte or 750 

kilobytes in size.
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